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Why Should We Act Together
for the Climate?
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Maybe you feel like there is a lot around you that
could be changed. Maybe you are wondering how
to get started and do something for your commu-
nity, for the environment, for the climate. You’re
not alone! Almost 90% of 16–24-year-olds in Cen-
tral Europe say they are trying to avoid exacer-
ba�ng climate change through their behavior. Yet
most of them want to do even more.1 That’s why
we’ve come up with this guide to encourage, mo-
�vate and inspire young people to collaborate on
local pro-climate projects and strengthen rela�on-
ships in communi�es.

In this guide, we’ve collected the experiences of
young, ac�ve people; youth workers; and facilita-
tors that have so far worked the best for us. We’ve
put together a 4-step approach to guide you
through the process so that you can find inspira-
�on in the stories of other young, ac�ve people;
map your community; select, plan and implement
your project; and celebrate it together in the end.
We offer specific tools and ac�vi�es we like to use
in our prac�ce and which we think might be useful
for you as well. And, in the end, we will offer more
data and resources about climate change itself for
those who feel like they do not have enough infor-
ma�on or who want to dig deeper.

99.9% of the world scien�fic community is unani-
mous in its findings that the rapid changes hap-
pening are accelerated by human ac�vity.2,3All the
facts and experiences, such as heat waves and ex-
treme droughts or heavy rains and floods, show
that the impacts of climate change are a major
global threat.4 Because it affects all living beings,
its solu�on must be collec�ve. Na�ons, ins�tu-
�ons, businesses, collec�ves and local communi-
�es across the planet should contribute. We
should act together for the climate. A�er all, we
can do more when suppor�ng each other.

What can you expect to gain from this guide?

•Strengthening your skills for carrying out
engaged community ac�on.
•Prac�cal �ps for planning and running your
own local pro-climate project.
•Key informa�on about climate change and
its real impact on our communi�es.
•Stories about young people who already act.



Which skills and
competencies do you

expect to prac�ce and im-
prove upon by working with
this handbook? Think about
them and pick out those you want
to develop in yourself. Take a look at
“My Personal Inten�on” in the “Ac�vi-

�es and Tools” chapter to get in-
spired!4 5
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•the ability to establish and nurture
healthy and friendly interpersonal
rela�onships
•the ability to renew the internal
resources fromwhich I draw ac�ve
hope, faith (understanding my
needs, emo�ons)

•the ability to organise ourselves in favour of
mutual learning (skill-sharing) and collec�ve ac�on
•the ability to recover from adversity

•the ability to organise ourselves
in favour of mutual learning (skill
-sharing) and collec�ve ac�on
•the ability to recover from
adversity

•the ability to
imagine

•developing empathy and solidarity skills
•the ability to communicate openly and
nonviolently

•the ability to name and develop skills to meet the needs of the community
•the ability to create, nurture and use a support network
•the ability to sustainably use local resources (food self-sufficiency, energy etc.)

Being part of local communitiesStrengthening personal resilience

Being part of autonomous
and resilient communities

Cooperation and compassion,
justice and equality

Critical and systems thinking

Imagination

Inspired by5
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We Asked Your Friends
Do you feel like doing something about the current
situa�on? Do you also have some fears in your
head at the same �me? There are many like you.
During 2021, our teams conducted a study aimed
at finding out what were the a�tudes towards cli-
mate change and climate ac�on amongst youth.6
We also explored what did and didn't help local
par�cipa�on and ac�on in three countries:
Czechia, Slovakia and Austria. Let’s take a look at
the most interes�ng findings.

1 Most young people feel that climate change
affects their daily lives and are willing to

change their life accordingly. The propor�on of de-
niers disinterested or those unwilling to change
their lifestyle is less than one-fi�h. That means this
group may be loud but not that big. Don’t let the
noise of others’ opinions drown out your own in-
ner voice.

2 The overwhelming majority of young people
in all three countries believe that climate

change is man-made. Similarly, most young people
believe climate change is advancing faster than we
expected, which is why they also agree that we

need to act now; otherwise, the situa�on
will worsen drama�cally. It is important
to remember that every single change
ma�ers. Big change always starts
small.

“Every �me you do some-
thing that makes the world a
be�er place, for people, for
animals, or for the environ-
ment, it makes you feel
good. And when you feel
good, you want to feel
be�er. So you do something
else and you inspire others
around you to join in and do
their bit as well. ” 7

Jane Goodall

3 For the most part, young women
and those living in urban areas

are more likely to do all they can to
fight climate change, and yet the
majority admit they could be do-
ing more. In Austria, the pro-
por�on of young people try-

5 The top three reasons preven�ng young
people from reducing their carbon footprint

are lack of resources, lack of decision-making ca-
pacity and lack of opportuni�es where they live.
Money seems to be the main obstacle for Austri-
ans and Czechs, but Slovaks also lack available op-
�ons. A sense of fu�lity, a lack of �me or informa-
�on and a reluctance to take a public stand all pre-
vent young people from becoming civically en-
gaged. We are o�en restricted by the systema�c
narra�ve that young people are not enough (for
any kind of change or personal goal) because they
do not have enough experience. This is a very un-
fortunate, systema�c condi�on in the collec�ve
mind we are living in. Maybe that’s why our study
has shown that there are many other young people
who have similar feelings to us – anger, fear, help-
lessness and sadness. But perhaps it might give us
some courage when we know that most young
people do not feel indifference towards climate
change. Let's connect and have fun together! It’s
�me to roll up our sleeves.

ing to do all they can is the highest, twice as high
as in Slovakia and Czechia. When it comes to the
level of knowledge on selected key issues related
to climate change, young Austrians are the most
knowledgeable of the three countries. It’s com-
pletely fine to admit and accept that we all have
different star�ng points if we want to learn or
achieve something. We should keep in mind that
we ourselves must find our own level of interest,
capacity and ac�vity to combat climate change.
We do not have to compare our level to that of
others, and star�ng points may differ.

4 Young people believe that it is primarily the
responsibility of business and industry, in-

terna�onal actors, government and local authori-
�es to lead the fight against climate change. Young
Czechs and Slovaks have taken a passive role,
whereas Austrians assign themselves a much more
ac�ve central role in ge�ng those in power to act.
We all know that important frameworks, pro-
grammes and decision-makers are the big market
players in government and local authority. But we
share this responsibility. It is we who need to push
them so that the governments do something about
these frameworks. Become an ac�ve part of a
game-changer community!
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Chapter 1:
4 Steps to Get Active
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Roots & Shoots – I beg your pardon? :)
In order to become ac�ve, as impac�ul as possible
and s�ll have fun, we would like to invite you to
join the global community ac�on programme
Roots & Shoots (R&S). The programme is dedi-
cated to crea�ng a be�erworld for people, animals
and the environment. In concrete terms, R&S is
about planning and implemen�ng projects you
have chosen yourself together with others in your
own environment.

The programme was created more than 30 years
ago by Dr Jane Goodall, a Bri�sh behavioral scien-
�st and environmental ac�vist who became fa-
mous for her ground-breaking research on chim-
panzees and their similari�es to us humans. The
programme connects tens of thousands of ac�ve
people in over 60 countries.

The idea behind the name Roots & Shoots, that is,
roots and offspring, is explained by Dr Goodall like
this:

Roots crawl underground everywhere and
form solid ground. Sprou�ng plants seem
very delicate, but they can break through
walls to reach light. Imagine that these walls

are all our problems that we have imposed on
our planet. Hundreds and thousands of
young people around the world can break
through these walls to make the world a
be�er place.

So, do you finally want to get ac�ve and become
part of the R&S network? Here we go!

The Roots & Shoots
Approach
R&S gives you the opportunity to understand the
challenges in your immediate environment (your
community, your city, your district) and to contrib-
ute to their solu�ons through your ac�ons.

Find some like-minded people and form a group so
that your ideas can have a bigger impact. Don’t
worry. You are not alone in your desire to take ac-
�on. Implemen�ng a project together with others
some�mes requires pa�ence and strong nerves,
but it is also a lot of fun to be ac�ve together and
to bring about a posi�ve change in your own envi-
ronment. Everyone can contribute their individual
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strengths, and you can support and learn from
each other. Of course, you can also use the R&S
approach to implement a project on your own, just
as you like it.

How do I find a group?

Perhaps you already have someone in your
circle of friends in mind who would like to
take part? If not, no problem at all!

If you are in Austria, then simply write to the
Jane Goodall Ins�tute Austria at
rootsandshoots@janegoodall.at, and we will
support you in finding other like-minded
people.

If you live in Czechia, contact the
NESEHNUTÍ organiza�on at
brno@nesehnu�.cz.

And if you are in Slovakia, contact the orga-
niza�on Green Founda�on at
info@greenfounda�on.eu.

You can also check the next chapter. There
you can find other collec�ves ac�ve in the
field of climate change protec�on in Central
Europe.

The 4 Steps
at a Glance:

1. Get inspired

There are already hundreds of
thousands of young people who
are ac�vely involved in making
the world a be�er place. Get in-
spired by the projects and ideas
of others.

2. From an idea to a
concrete project!

The second step is to analyse and be�er un-
derstand the immediate environment in order
to iden�fy challenges but also possible solu-
�ons. We call this process community map-
ping because it makes the local condi�ons
within a community visible on a “map” and
helps you to find the areas in which you want
to change something.

3. Get started.
Become active!

With the help of this overview map, you have
iden�fied challenges and solu�ons. Now it is
a ma�er of deciding on one of those solu-
�ons, se�ng a goal and defining important
steps along the way as well as assigning roles.
And, of course, ge�ng started!

4. Done! Reflect, evaluate
and celebrate success!
Once the goal is achieved, reflect on the
changes you have made in your environment.
Analyse what worked well in the process and
what you would like to do differently on pos-
sible future projects. At least as important,
however, is apprecia�ng what has been
achieved and celebra�ng success. Your
project has changed something!

mailto:mailto:rootsandshoots@janegoodall.at
mailto:mailto:brno@nesehnuti.cz
mailto:mailto:info@greenfoundation.eu
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Step 1: Get Inspired!
Learn what your friends are already working on.
Get inspired by the life and ac�ons of other young
people and mo�vate yourself to become ac�ve!

Udržitelný Palacký and
Okrašlovací spolek

In Czechia, students come together to help the cli-
mate at their universi�es. Udržitelný Palacký (The
sustainable Palacký associa�on) operates at
Palacký University in Olomouc. Together, the
members created several projects, including the
Václavka Community Garden, a free shop where
donated items can be taken for free and the
FreeFood UPOL food-sharing pla�orm. “The fact
that we feel mutual support among the members,
and we see that there is interest in these topics
among other students, helps us with certain cli-
mate anxiety,” says a member of the ini�a�ve
Veronika Miklíková.

Most of their ac�vi�es focus on changes towards
a more sustainable lifestyle, which also have an im-
pact on climate: “Our free shop and online food
sharing pla�orm help students to not waste valu-

able resources. Instead of ending up in a landfill,
new owners can get the goods for free and the
emissions to produce them are not wasted.”

A similar ac�vity is being carried out by Okrašlo-
vací spolek (Beau�fica�on society), which oper-
ates at the Faculty of Social Studies at Masaryk
University in Brno. The associa�on is not only ded-
icated to suppor�ng community life at school and
alterna�ve economics by organizing housing semi-
nars, swaps or a free shop, they have also orga-
nized a joint trip to Germany to a�end the Ende
Gelände1 protest against coal mining. According to
Veronika from Udržitelný Palacký, in this phase of
the crisis, demonstra�ng and vo�ng deliberately is
also key.

And what advice do the members of Okrašlovací
spolek have for anyone thinking about star�ng
something similar? “First and foremost, don't
worry!”

Limity jsmemy

Pro-climate ac�vi�es in Czechia can have a more
unofficial and underground vibe. Inspired by the
ac�vi�es of Ende Gelände, a group of young Czech
ac�vists and students started to organize them-
selves and formed the non-hierarchical movement
for climate jus�ce2 called Limity jsme my (We are
the limits). Their goal? To end the fossil fuel era.

Back in 2015, the Czech government authorized
exceeding the limits of coal mining in northern
Czechia which was par�cularly infuria�ng consid-
ering that coal mining and burning is the biggest
contributor to climate change in Czechia. Never-
theless, this was an opportunity, and like many
other collec�ves, Limity jsme my was born out of
circumstance.

In 2017, the movement was joined by other ac-
�vists and ci�zens, and together they blocked the
excavators in the Bílina coal mine in the northern
part of the country and stopped the mining. This
was the first direct ac�on of its kind in the Czech
context. Since then, this act of nonviolent civil dis-
obedience has a�racted hundreds of people of all
ages across the country. Every year un�l 2020,
they organized climate camps which consisted of a
summer climate jus�ce school and ac�onweekend
dedicated to direct ac�on in places linked to coal
mining and burning. In 2022, they resumed their
ac�vi�es in order to point out the controversies in
the process of energy sector transforma�on.

Apart from the annual climate camp and direct ac-
�on, Limity jsme my offers workshops on how to
organize, demonstrate, lobby and so on. They also

https://limityjsmemy.cz/
https://limityjsmemy.cz/
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organize climate bike rides in the regions affected
by the coal mining with emphasis on building rela-
�onships with local communi�es.3

Young climate ambassadors

The graduate programme for young leaders – Cli-
mate Ambassadors – provides Roots & Shoots
graduates (and possibly other young people with
similar experience) with opportuni�es to further
develop skills and implement their own community
project ideas for sustainable development. In this
sec�on, we will dig into two examples of success-
ful prac�ces:

Juraj Lubik is one of the most ac�ve young people
you will meet. His interest in protec�ng the envi-
ronment brought him to the Climate Ambassadors
training programme, where he founded a podcast
on the climate crisis4 and its solu�ons.

This podcast, called Všetci tu umrieme (We are all
gonna die here), is focused on raising the environ-
mental and ecological knowledge of the public.
The aim of the podcast is to talk more about the
impact of climate change from both environmental
and socioeconomic points of view. The podcast fo-

cuses primarily on young people who have the en-
ergy to make real change, although the episodes
are available to the wider public so that everyone
has access to the informa�on and can become a
change-maker.

Two other young students Patrícia Králová and
Barbora Garguláková created a profile on Insta-
gram called @klimejezle and started sharing cli-
mate-related posts. So far, their interest has fo-
cused on fossil fuels and their impacts. The two
young ambassadors were approached by the local
movement #klimatapotrebuje, and they are collab-
ora�ng on shared posts on Instagram. It empow-
ered them and has already provided them with a
lot of useful know-how and networking opportuni-
�es.

Part of the project is also about literature, whether
reading books or reviews or sharing books with
others. They even involved the local library and as-
pire to set up a climate sec�on. They no�ced that
librarians do not have enough knowledge when it
comes to climate change, and they o�en do not
know which books are about this topic. Patrícia
and Barbora would therefore like to build this
unique sec�on so that anyone who comes to the
library knows where to find these books. As Patrí-
cia said, “What is important to point out is that
some of the books were lent to people without
enough knowledge on the topic of climate change.
A�er reading the book, they became interested in

the topic and are now learning about it with enthu-
siasm and mo�va�on.”

Moss graffiti – the perfect mix
of nature, art and message

Did you know that in Austria, areas the size of 20
soccer fields are sealed every day? Natural soils are
among the largest carbon reservoirs in the world.
Soil sealing makes it easier for flooding to occur,
heat islands to form and biodiversity to be lost.

A small group of students from Vienna decided to
raise awareness about this issue and also ac�vely
promote greening measures in public spaces. The
following criteria were important to them: a highly
frequented loca�on, a rela�vely quick implemen-
ta�on �me and an innova�ve design. And just like
that, the idea of realizing moss graffi� on the
Danube Canal in the city center of Vienna was
born.

A�er an extensive planning phase, theywere ready
to get ac�ve. A suitable loca�on on the Danube
Canal was found – it was important to find a place
where legal paint spraying was allowed and a
moun�ng op�on was available for a wooden plate
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for the moss graffi� to be placed so as not to dam-
age the wall. In an ac�on las�ng several hours, a
wall was painted over with white paint, the moss
pads collected in the forest were glued to a
wooden plate and placed on the wall, and appro-
priate slogans on the theme were sprayed all
around.

In the center of the designed wall was the word
“CONCRETE” in large le�ers made of moss. The
aim was to a�ract the a�en�on of passers-by with
this contradic�on and to encourage further discus-
sion of the problem of soil sealing with the slogans.

Everyone was eager to work, and the students
a�racted the a�en�on of passing Sunday strollers,
who were happy to ask them what was being cre-
ated and why.

Since the longevity of the designed wall cannot be
guaranteed in such a high-traffic loca�on, the stu-
dents documented the process with photos and a
video. Based on this, they created a blog where
they intend to share more detailed informa�on
about soil sealing, instruc�ons for crea�ng DIY
(do-it-yourself) moss graffi� and their project ex-
periences. Currently, the blog is s�ll under

construc�on, but you can already have a sneak
peek here!

The project was a great success, and the posi�ve
feedback encouraged them to implement further
projects of this kind.

Step 2: From Idea to
Concrete Project
The second step is about cri�cally observing and
be�er understanding the immediate world around
you – in your borough or community. The method
that we propose for this is called community map-
ping. This is a way of making the local condi�ons
graphically visible on a map and, thus, easier to
recognize special features but also problems or
challenges in your environment. Through mapping,
you can see where and in what form an ac�on
would make sense. And this provides the basis for
your project idea.

Find out informa�on about the area you are inter-
ested. Search on the Internet and in the media, but
also explore the chosen loca�on with your own
eyes. Observe the surroundings, no�ce details, en-
gage your senses, and talk to people who live or

work there. Record the informa�on you find and
include it in a map of the area. Then use your col-
lec�ve imagina�on and crea�vity to think about
what could happen to make your community more
resilient to climate change or to reduce it.

If you want to see the method in more detail, skip
to the chapter “Ac�vi�es and Tools”, where you
can follow it step by step!

What is a community?

What does “community” mean to you? It is
important that, as a group, you agree on who
your community is, as this will be a central
part of your project. Here are a few ques�ons
you can discuss together:

•What is a community? And what different
communi�es do you know?
•What makes a community? What are their
characteris�cs?
•What different groups make up the commu-
nity in your city, district or village?
•How are these communi�es embedded in
the environment or the ecosystem? How is
the community affected by the environment?
And how does the community affect it?

https://youtube.com/shorts/xzVThX3Borc?feature=share
https://moosgraffiti.org/home/
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Speaking about the places where we live, commu-
ni�es are commonly seen anthropocentrically – as
groups of people. It can be a group that has com-
mon interests (dogs, gardeners, seniors, etc.), val-
ues (vegetarians, ac�vists, etc.) or religious beliefs
(Chris�an, Buddhist), or it can represent the resi-
dents of a specific region, city or village.

We are used to drawing a clear line between ci�es
and nature. But if you look around, you will proba-
bly see some plants too. Has a pigeon flown past
you? Or a bat in the evening? Maybe you’ve met a
mouse in the cellar. Are these beings also part of
your community or not?

If you want your project to benefit as many beings
as possible and not harm anyone, it’s a good idea
to think about community in a broader sense. The
more-than-human concept5 can be rather inspira-
�onal as it points out the existence of non-human
life in our se�lements. Try to no�ce urban nature
and the rela�onships between humans and other
en��es, between plants and the environment and
so on.

But, equally, try to be sensi�ve to the different
groups of inhabitants. Of course, the community in

which you will carry out your project is bounded
and does not include all living beings in the world.
However, within your boundaries, do not forget
about vulnerable or excluded groups of people.
They are also part of the community, they have
specific needs, and your project can improve their
lives too.

Step 3: Get Started.
Become Active!

1. Create a project

A�er reflec�ng on the situa�on in your commu-
nity, your group should already have some ideas
for poten�al climate protec�on projects. Now is
the perfect �me to put all ideas on paper, to see
them all in front of you:

•Write down any issues iden�fied using the
map.
•Discuss the causes of the different prob-
lems. What are the key ones?
•Collect ideas that solve (or help to solve) the
problems and write them down. Try to be

specific so that all the ideas are clear to ev-
eryone in the group.
•There are usually no limits to the ideas. It
could be something that you really want to
do, that you are really passionate about, but
remember that the projects should fit the
abili�es, capaci�es, skills and preferences of
your group!

2. Select your project

It is now important to decide which of these you
actually want to implement. You can use the con-
sensus method to reach a decision. Consensus is
not compromise or unanimity. It aims to bring to-
gether the best ideas of all group members and key
interests – a process that o�en leads to surprising
and crea�ve solu�ons that inspire both the indi-
vidual and the group as a whole. But you may de-
cide that the vo�ng method is more appropriate
for you. In the chapter "Ac�vi�es and Tools," you'll
learn more about both decision-making methods,
including a step-by-step process.

Woo-hoo! Once you’ve decided on a project, it’s
�me to start planning.

3. Plan your project

WHAT?

Define your project goals!
Goals show us direc�on by describing the final
state we want to achieve. We should know clearly
from its wording whether it has been achieved or
not. During difficult �mes goals also help us to re-
member what we are aiming for in order not to get
distracted by challenges on the way. Think of both
short-term and longer-term goals. A short-term
goal could be to hold oneworkshop on the topic of
greening public infrastructure at a university. A
long-term goal could be to educate a certain num-
ber of students at a university about the impor-
tance of greening public infrastructure in order to
reduce extreme summer heat or increase the num-
ber of green areas at the university by 20% over
the next year.

Right at the beginning of the project, sit down to-
gether and take some �me to decide which criteria
you would like to use to evaluate your project at
the end of it. Quan�ta�ve key figures are helpful
(e.g., one workshop, a 20% increase in green areas,
etc.) because they are measurable, but don’t forget
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that it’s equally important to reflect on the whole
process together with the group and talk about
what you learnt from the process, whether you
had funworking on it, etc. You can also use qualita-
�ve criteria for evalua�on. For example, you can
conduct a survey before and a�er the project to
see if awareness of the issue being addressed has
changed.

HOW?

Think about how you can achieve these goals and
what you need to do to achieve them.
What informa�on or permission do you need?
Who could be an important contact? What abili-
�es and skills are available in the group? Who
could be of important help outside the team?
Which materials must be organized? Are you going
to need any money? Howmuch? Make a list of ev-
erything that is needed! Remember that many
companies and organiza�ons are happy to support
you with informa�on and material dona�ons and
that many locals might be happy to help you with
specific steps. Dare to contact as many sponsors,
experts and poten�al helpers as possible. Some-
�mes it can also be useful to get in touch with the

local authori�es who can help you prac�cally, fi-
nancially or with advice.

WHERE?

Find an ideal loca�on but also alterna�ves to it.

You can use the following checklist to ensure
that the loca�on is suitable and available:

•We have permission from the owner of the
property (if you want to use public property,
you need district or municipal permission) /
We have reserved the room.
•The space is big enough for all the people
we expect to come.
•The loca�on is accessible to everyone, in-
cluding people with reduced mobility or el-
derly people.
•Other project members and guests have the
opportunity to travel to and from the project
site.
•There is an op�on to offer some kind of
childcare for parents (if needed).
•There is enough daylight and fresh air. It is
warm enough but not too hot to work or con-
centrate. There is a shelter in case of rain or
heavy sunlight.

•It is possible to transform the place for ev-
ery format we need (si�ng around a table,
si�ng in a circle, etc.) and the ac�vi�es we
plan to do (playing, watching, listening, danc-
ing, working, etc.).
•There is all the necessary technical and ma-
terial equipment necessary (electricity, pro-
jector, microphone, toilets, the possibility to
prepare snacks, etc.).
•Our ac�vity will not damage any valuable
natural environment or harm other species or
vulnerable people.

WHEN?

Plan the en�re �meline of your project.
Create a �meline for important milestones, that is,
significant events or decisive moments, and mark
their respec�ve dates. Think about when the
project will probably end right at the beginning,
and don’t forget the celebra�on date. Title the in-
dividual phases of the project between the mile-
stones and define what needs to be done during
these. Pay a�en�on to already fixed dates and pe-
riods outside of the project when you cannot work
(holidays/vaca�ons, exams, etc.). It is important

that everyone gets a copy of the jointly created
schedule.

WHO?

Distribute the roles and tasks within the group fairly.
To do this, the various areas of ac�vity must first
be defined. A few areas are listed here. Decide to-
gether how to manage them so that they go well
during your project.

•Coordina�on: bring together individual ar-
eas of responsibility and maintain an over-
view of the en�re project.
•Fundraising: think about campaigns to col-
lect money, look for possible sponsors and al-
ways keep an eye on the finances.
•Managing materials: find ways to collect ma-
terials and manage them.
•External communica�on: present the
project to the outside world and write texts
to sponsors and the media.
•Internal communica�on: ensure that there is
smooth and respec�ul communica�on within
the group and that there are clear and suffi-
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cient opportuni�es to communicate both
face-to-face and online.
•Data collec�on: keep track of collected in-
forma�on, maps, schedules, etc.
•Photo/videography: document the project
and produce images/videos that can be used
for the project.

When dividing specific tasks, take into account
that nobody must take on a task they really don’t
like. Pay a�en�on to each other’s strengths and
abili�es. Alterna�vely, someone may want to take
on a task that is completely new and challenges
them. To be more aware of it, you can use the ac-
�vity “My Personal Inten�on” in the chapter “Ac-
�vi�es and Tools”. Everyone should share the �me
invested fairly and consider the capabili�es and
needs of each member of the group. Take care of
each other and help each other if a team member
is stressed, doesn’t feel well, etc.

4. Make it real

Important �ps for successful implementa�on!

•Inform the responsible authori�es in the
municipality/city of your planned project and
ask them for feedback, permits or personal
advice.
•Obtain any other permits required to carry
out the project if applicable (e.g., private
property).
•Invite members of your community to share
their passions and talents to contribute cre-
a�vely to your project. This can take the form
of direct physical assistance, such as manual
work, etc. (municipality/city); the provision of
informa�on and mee�ng spaces for the com-
munity (library); in-kind dona�ons (local com-
panies) or finances (individual).
•Find an organiza�on whose mission com-
plements your project.
•Prepare yourself with research and prac�cal
solu�ons before you exchange ideas with po-
ten�al project partners.

Communica�on checklist

Before you start communica�ng your project
to others, sit down in the group and try to
think about who needs to know what about
your project and which tools you will need to
reach them best. Here is some inspira�on:

•Create a social media page where important
informa�on about the project and photo/
video documenta�on of the ac�vi�es will be
published.
•Create an informa�on sheet that you can
send to poten�al project partners, local au-
thori�es and supporters.
•Instead of contac�ng individual organiza-
�ons, ins�tu�ons, companies or representa-
�ves of the ac�ve public, it is also possible to
organize a public informa�on event about the
project (a community mee�ng) to which all in-
terested par�es are invited (e.g., at a local li-
brary or another mee�ng place).

HELP! WHAT NOW?

Challenges!

Challenges, problems and unplanned changes oc-
cur in almost every project – that, in itself, is not a
bad thing. It is important that you are prepared and
think in advance about what could happen and
how to deal with it. A small �me buffer has o�en
proven to be very helpful. Some�mes things just
can’t be rushed. A�er experiencing a difficult situ-
a�on in the team or during the project, take a mo-
ment to reflect on it together so you can learn
from it:

• Why was the situa�on difficult for me?
• What could have worked differently? How?
• What did I learn from the situa�on, about my-
self, about the team, about our project?

Care both for yourself and others
Indeed, mutual care within your group and self-
care are important aspects of sustainable, healthy
(and long-term) ac�vism. Trying to go step by step
towards your vision of a more just, more solidarity-
based world requires a great deal of courage, de-
termina�on and energy. And although collec�ve
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ac�on is, above all, empowering and libera�ng,
there may be moments that will have a nega�ve
impact on your psychological state. In extreme
cases, this can lead to burnout. But luckily, you can
prevent this.

Try to build honest and open rela�onships from
the beginning of your project planning and work
towards a space where you can share your feel-
ings, even if it is emo�ons such as fear, sadness or
anxiety. Try to name the ac�vi�es or situa�ons
that make you feel uncomfortable so that others
can help you and you can feel relieved – and vice
versa. Some�mes it may be easier to start by indi-
vidual thinking or sharing in pairs and then sharing
with the whole group – you can find a �p on how
to do this in the ac�vi�es called “Recognize Your
Feelings” and “The Dyad” in the chapter “Ac�vi�es
and Tools”.

From another perspec�ve, never forget that stress
is not characteris�c of a situa�on but an individ-
ual’s response (albeit not consciously chosen). This
means that each member of your group will per-
ceive each situa�on in their own specific way.
Therefore, avoid judgment and, instead, offer the
empathe�c side of your personality. In general, a

method called nonviolent communica�on can be
useful for understanding one’s own emo�ons as
well as empathizing with others.6

Remember that part of your project involves cele-
bra�ng together but also holding each other up
when things don’t go as planned. Don’t be afraid to
re-evaluate your project together, adjust your
schedule or re-think your demands. Don’t push for
efficiency and performance at the expense of your
own well-being and enjoyment of working to-
gether. The path you take can be more important
than the des�na�on, so it would be a pity not to
enjoy it.

It’s also important to take care of yourself. In order
to stay strong for your project, also take �me for
rest, sports, your friends and other hobbies – sim-
ply renewyour internal resources.7 Eat well and get
enough sleep. Many people also find medita�on
helpful. Don’t be afraid to say no to ac�vi�es you
don’t want to do. And above all, whenever you feel
overwhelmed – by ac�vi�es or emo�ons – turn to
a person you trust to confide in.8 9

Step 4: Done! Reflect,
Evaluate and Celebrate
Success!

Reflect

What did you learn for yourself and as a group dur-
ing the project? Crea�ng a sharing circle in the
group and talking with each other is one way you
can reflect on what you learned during the project.
You can also share in a pair with one member of
the group and then share the most important out-
comes with the others. If you enjoy more crea�ve
approaches, try to include drawings, freewri�ng,
short poems or body expressions like dance or liv-
ing sculptures. You can also write a blog through-
out the project or take photos and use these tools
at the end of the project as a way to revive memo-
ries.

Here are some ques�ons that can help you
with the reflec�on process:

•Looking back on our project, how did I feel?
What was it like for me?

•What happened during the project? What
did we experience, create and do together?
•Which moments, situa�ons, tasks, etc., did/
didn’t I par�cularly enjoy? Why?
•What problems did the group encounter?
How were they solved?
•When did the group work together best?
•What do I appreciate most about the group
and project?
•What have I learned from the project?What
will I take away from it?

Evaluate

At the end of the project, think about how it im-
pacts people, animals and the environment. Can
any unintended posi�ve influences be observed?
How has the community reacted to the project?

At the beginning of the project, you chose criteria
to determine whether it was successful. At the end
of the project, it is useful to compare the achieved
milestones with the goals and the planned �me-
line.
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Create a new overview map
For some projects, it can be useful to create a new
overview map a�er the project has been com-
pleted. Go back to the original observa�ons and
compare them to the changes you have made in
the community with your project.

Create a poll for your community
Another great way to gauge the impact of your
campaign is to conduct a survey. You decide how
detailed or in-depth the survey is. You may wish to
conduct a survey both before and a�er imple-
men�ng the project. In this way, one can deter-
mine whether locals are aware that the problem
has changed.

Celebrate

Now it's �me to celebrate your success together!
By taking the �me to highlight the work accom-
plished, you have an opportunity to share your
personal achievements with the community and
reflect on the journey you took. There are many
different ways to celebrate the success of a pro-
ject:

Celebrate with those around you
Hos�ng an event with the group members can be
a great way to involve those around you (friends,
classmates, parents, college professors, residents,
etc.) in the celebra�on. Your event can be as big or
small as the situa�on allows. As part of the cele-
bra�on, your project can be presented to the pub-
lic. In any case, all those who have contributed
posi�vely to the implementa�on of the campaign
should be invited.

Celebrate virtually
Op�ng for a virtual celebra�on of the campaign is
a great way to share your story with the commu-
nity and can be a chance to con�nue spreading
your message even a�er the project is over.

A virtual celebra�on can be designed in
different ways:

•Become a virtual event host: using online
pla�orms, you can easily connect as a group
fromwherever you are and celebrate the suc-
cess of your project together.
•Create a virtual scrapbook: group members
can capture footage, images, dates, your map

1 The German movement for climate jus�ce Ende Gelände (Here and no further) believes that “the more we are, the
more power for change we have”. This group of young people came together in 2015 in reac�on to persis�ng coal mining
in Germany. Ende Gelände focuses on civil disobedience and nonviolent direct ac�on in coal mines in order to raise
awareness about climate jus�ce.
2 The term “climate jus�ce” is related to human rights issues and refers to the fact that ci�zens of all countries and social
groups do not share equally in man-made climate change. Climate jus�ce thus aims to take social issues into account in
addressing climate change, both in rela�on to the direct impacts of climate change and in rela�on to mi�ga�on policies.
3 What do the climate camps look like? Watch this video from the 2017 edi�on: Klimakemp Limity jsme my 2017.
4 The term “climate crisis” describes the impacts of climate change on society, underscoring the urgency that climate
change poses to humanity, individual communi�es and individuals. The term is not a scien�fic one, but it is one that you
will o�en see in media texts or in environmental movements and ac�vist groups.
5 For more informa�on on the concept, you can read the book Healthy Urban Environments: More-than-Human Theories
by Cecily Maller.
6 For a quick overview of the nonviolent communica�on (NVC) concept, you can watch this video. For more and deeper
informa�on on the topic, you can read, e.g., Nonviolent Communica�on: A Language of Life by Marshall Rosenberg, the
NVC founder.
7 In the book Ac�ve Hope by Joanna Macy and Chris Johnstone, you can find specific tools that can help you to feel joy
and hope while facing “the mess we’re in”, as the authors call it. Check www.ac�vehope.info
8 Cox, L. (2011). How do we keep going? Ac�vist burnout and personal sustainability in social movements. Into-ebooks (h�p:/
/into-ebooks.com), Helsinki. Retrieved from: h�ps://mural.maynoothuniversity.ie/2815/1/LC_How_do_we_keep_going.
pdf.
9 For more on the topic of sustainable ac�vism and burnout preven�on, you can read the work of Laurence Cox or the
zines Hell Yeah Self Care and Staying With Your Feelings by Meg-John Barker, where you also find specific �ps and tools.

https://www.youtube.com/watch?v=UY556S1O5CU
http://www.activehope.info
http://into-ebooks.com
http://into-ebooks.com
https://mural.maynoothuniversity.ie/2815/1/LC_How_do_we_keep_going.pdf
https://mural.maynoothuniversity.ie/2815/1/LC_How_do_we_keep_going.pdf
https://laurencecox.wordpress.com/sustainable-activism/
https://rewriting-the-rules.com/wp-content/uploads/2017/02/HellYeahSelfCare.pdf
https://rewriting-the-rules.com/wp-content/uploads/2016/11/StayingWithFeelingsZine.pdf
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Community Mapping
Using the following four steps, you can easily cre-
ate an overview map of your community:

1. Gather diverse sources
of information, observe
and talk to people.
To learn more about your community’s needs, you
can choose from a diverse set of methods. Each of
them will help you to gain a slightly different set of
informa�on, so the best is to combine at least two
of them.

You can start with observa�on. Walk around your
community or sit and watch it around you regularly
– this can help you to no�ce new things and con-
texts. A suitable place for observa�on may be a
bench located in a busy place or somewhere peo-
ple meet naturally and communicate with each
other. Make yourself a note whenever you see
something new or interes�ng.

While observing, ask yourself some of the
following ques�ons:

•Who is here and who is not here? Why?
•Do human and non-human beings meet in
this spot? How do they interact?
•What ac�vi�es are the people around you
doing? How does the character of the place
affect these ac�vi�es?
•What would the place look like at another
part of the day, week and year?
•No�ce senses other than sight: What do
you smell with your nose or feel with your fin-
gers? What do you hear? How does it affect
how you feel in this spot?
•How do you feel in the spaces in terms of
the effects of climate change (heat, drought,
torren�al rains)? How are the spaces
equipped in terms of adapta�on to climate
change?

You can also check what is wri�en about your
community in different documents, in local and na-
�onal media, on the websites of local associa�ons
and in the local municipality. Are there any topics
men�oned related to climate change? How are
they described? Are there any people men�oned
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Pla�orms �ps:

•relive.cc - a free outdoor tracking app that
records your route and can then be saved as
a 3D animated video, including stops, photos
and descrip�ons. The internet must be
switched on at all �mes on a mobile phone.
•zbgis.skgeodesy.sk - a Slovak map app for
interac�ve work with digital data from the
real estate cadastre, address register, land
register, raster maps from the archive and the
digital relief model of Slovakia
•mapy.cz - a Czech map app that can display
different levels – base, air, tourism, transport,
history, etc., especially for Czechia and Slo-
vakia. A�er login, there are also other func-
�ons available

3. Mark special features
on the map that you
come across while
gathering information.
Mark the loca�ons that are somehow related to
climate change in your area as well as other prob-
lems and opportuni�es that you encountered dur-
ing your data collec�on (e.g., causes, manifesta-
�ons and measures against climate change; places

in these sources who you would like to talk to and
learn more about?

Interview members of the community – you can
have a conversa�on with randomly addressed
people you meet while observing or make an ap-
pointment with a specific person. Think about who
is an influen�al person in your communitywho can
give you important informa�on or help you in the
later stages of your project (e.g., the mayor, a ded-
icated employee in the municipality, a member of
a local NGO, etc.). A good opportunity for an inter-
view can also be local events, such as fes�vals,
concerts, gatherings and the like. Address also
your family members, neighbours and friends.

Think about what you want to find out exactly and
prepare some ques�ons in advance. You can even
prepare a ques�onnaire that you will fill in when
talking to people or a few topics or ques�ons that
you will further develop in the interview according
to the situa�on. Make notes or recordings, and
don’t forget to ask if your conversa�on partner
agrees with it.

Here are some ideas to help you create the
ques�ons:

•What is your role in this community or area?
•What is your rela�onship to the community
or area?
•What do you think are the greatest values of
this community or area?
•What do you think is the biggest problem in
your community or area?
•Do you perceive climate change as a prob-
lem? If yes, how and where do you feel the
impact in your community or area? If not, why
not?
•What do you think are poten�al causes for
some of the climate change impacts you wit-
ness in your community?
•Where would you like to see change(s)?
•How do you think the environment can ben-
efit from these changes?
•What can people do to contribute to these
changes?
•Do you know any individuals or collec�ves
in your area who are dealing with climate
change challenges?

If you find that obtaining informa�on in person is
difficult, for example, due to pandemic measures,
you may also want to consider an online format.
You can create a poll online or in a paper format.
The advantage of an electronic form is the possi-
bility of sending the ques�onnaire to a large num-
ber of respondents and, a�er comple�ng it, having
the results of the individual answers automa�cally
displayed in a graphic. The disadvantage is that it is
impersonal and lacks the possibility for direct com-
munica�on with a member of the community.

2. Draw, print or buy a
map of your area.
Since this is all about becoming ac�ve right from
your doorstep – the area you know best! – we rec-
ommend a map with a 3–8 km radius around your
chosen loca�on. If you prefer to create your map
digitally, there are a variety of free pla�orms you
can use.

https://www.relive.cc/
https://zbgis.skgeodesy.sk/
https://mapy.cz/
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to cooperatewith, use or get helpwith possible so-
lu�ons; vulnerable people, species or ecosystems;
etc.). Use our list below for inspira�on. Consider
whether these spots are somehow relevant in your
case. Feel free to add or change features so that it
fits your specific context and community!

•Schools and kindergartens
•Important roads, paths and parking places
•Recrea�onal areas
•Community centers
•Mee�ng places
•Local associa�ons, authori�es, NGOs and
chari�es
•Religious ins�tu�ons
•Shops and markets (with local, organic, ve-
gan, fair-trade and other goods)
•Restaurants and cafés (with local, organic,
vegan, fair-trade and similar services)
•Swaps and second-hand markets
•Hospitals
•Homeless shelters
•Re�rement homes
•Orphanages
•Places to dispense food to the socially dis-
advantaged
•Fire brigades

•Pedestrian infrastructure
•Electric car infrastructure
•Cycling infrastructure
•Shelters against heat in the summer for peo-
ple or animals
•Protec�on construc�on against flooding
and torren�al rains
•Renatura�on of rivers
•Irriga�on of plants for very dry periods
•City greenery, like parks, green lanes around
roads and paths, community gardens, etc.
Abandoned places like urban wildscapes,
brownfields, etc.
•Green roofs
•Animal shelters
•Pet and farm animal facili�es
•Areas for wild animals (open spaces, wet
biotopes, forests, meadows, pastures, etc.)
•Feeding sites for wild animals during very
dry periods
•Bee pastures
•Insect hotels
•Wildlife corridors and connec�ons between
green spaces
•Place where you’ve met wild animals
•Factory farms (e.g., dairy, pork, chicken, fish
and so on)

•Natural and protected areas
•Water surfaces (springs, lakes, ponds, rivers)
•Mountains
•Waste collec�on centers and compos�ng
facili�es
•Power plants (coal, wind, water, bioenergy,
solar systems, etc.)
•Drinking water protec�on areas, reservoirs
•Wetlands
•(Organic) farms
•Forests and meadows
•Important ecosystems or species (e.g., en-
demic or memorable trees)

4. Reflect on your
experiences and think
about what you can do to
make your community
more resilient to climate
change or to reduce it.

You can use the following ques�ons to reflect
on the map you have created:

•What are the most severe consequences of
climate change in your community?
•Who are the most vulnerable groups of
people, animals or ecosystems affected by cli-
mate change in your area?
•Are there people in your community who
need special help (elderly people, homeless
people, people with disabili�es, etc.)? How
does climate change impact them? Does the
community care enough about it?
•What are the most important causes leading
to the climate change impacts you can see on
your “doorstep”?
•What could we change/improve to reduce
these impacts?
•What types of roads are in your area? What
condi�on are they in? Are they also suitable
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for the movement of pedestrians, children,
the disabled or cyclists? How do people com-
mute around your area? Are there any
chances to reduce their necessity to travel by
car?
•Are there natural or semi-natural areas
(parks, gardens, green spaces, etc.) in your
community? What condi�on are they in?
How do they serve the community and the
ecosystem?
•What plants are there in the area? Do you
know how they got there? What condi�on
are they in? How do they serve the commu-
nity and the ecosystem?
•Are there animals in your community? What
wild animals are there in addi�on to domes�c
animals? How do they interact with the local
community? How do humans and their way
of living influence their lives?
•Are there any bodies of water, streams or
other water resources in your area? What
condi�on are they in? How do they serve the
community and the ecosystem?
•In what ways does your community access
its energy demands? Are there any opportu-
ni�es for renewables?
•How does your community work with
waste? Is there any poten�al for improve-
ment?

•Where does your community get food and
other goods from? Is it possible to encourage
more use of local sources in your community?
•How are members of your community in-
volved in planning and deciding on new
projects in the municipality? Could it be
strengthened?
•Can you think of a solu�on to any local
problem or a way to contribute to tackling the
climate crisis that benefits humans, animals
and the environment?

Select a Method for
Decision-Making

The consensus method
• Discuss different project ideas. Who speaks for
or against an idea? Important: listen to the com-
ments of each group member.

• Eliminate some (less appropriate) ideas or
change them to make them acceptable to the
whole group.

• Check your common consensus (group consen-
sus):
• Block a sugges�on: I disagree with the basis
of the sugges�on. We must find a new pro-
posal.

• Distance: I can’t support this proposal be-
cause ____, but I don’t want to stop the
group, so I bow to the decision of the others.

• Reserva�ons: I have some reserva�ons, but I
will accept the proposal.

• Agree: I support the proposal and would like
to implement it.

• Discuss un�l you reach a common consensus, in
other words, a situa�on where nobody is block-
ing anything, and there are only a few people

who are distant or have reserva�ons. Everyone
can live with the decision and look forward to
its implementa�on.

• If there are many different ideas and interests
within the group and the consensus method is
not successful, you can also choose the vo�ng
method.

The voting method

Here is an example of what a vo�ng process could
look like:

• Place a list of all project ideas where everyone
can see them.

• In the first round of vo�ng, everyone must cast
at least one vote and can raise their hand no
more than three �mes.

• One person reads out one idea a�er the other
while another person writes down the number
of votes for each idea.

• Repeat the process with the three most popular
ideas. This �me, however, each person has only
one vote. There should be a clear winner a�er
all votes have been cast.
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My Personal Intention
Use this tool to be more aware of the strengths,
abili�es and challenges you want to develop dur-
ing the project. You can share it with other mem-
bers of your group so you know what everyone’s
inten�on is. Check the “6 key skills to help save the
Earth” sec�on in the Introduc�on chapter for in-
spira�on!

Skills I can develop
through the project:

Three skills I want to work on
the most:

How can I support myself in order
to develop in these?

What can distract me frommy
effort? And how to change it?

How do I want to celebrate when
I succeed?

Howmuch time do I want to devote
to this project (per week)?

In what situations
am I already successful?

In which situations am I not
doing as well (so far)?
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aware of your own feelings and develop the ability
to listen empathe�cally.

Recognize Your
Feelings
Some�mes, it’s not that easy to recognize your
feelings and bring them honestly to the group. It
might be helpful to train your ability to be aware of
your emo�ons. You can try the following exercise
created by a queer therapeu�c writer Meg-John
Barker:

• Sit comfortably and quietly and bring your
a�en�on slowly to your body and explore how
it is feeling.

• Askwhat is demanding your a�en�on. Focus on
any sensa�on that you no�ce in your body.

• Welcome the sensa�ons warmly. Check-in with
yourself. Does it feel okay to spend some �me
on that sensa�on now? If not, it is fine to stop
or focus on something different.

• Really listen to that sensa�on. Try to find the
best way to describe it.

• Check back in with the sensa�on to see
whether that descrip�on fits well enough or
whether you need to change it or add to it.

• Staywith the feeling with interest and curiosity.
Don’t try to change it or force it to communi-
cate, Just be with it gently and curiously. Ac-
knowledge everything that comes up.

• When it feels ready to finish, you can reflect on
whether there’s anything more that is asking for
your a�en�on.

• If not, express gra�tude to the feeling and to
your body and reassure it that you’ll keep com-
ing back to listen to it.

Want to know more about staying with your feel-
ings? Read the zine Staying With Feelings by Meg-
John Barker.

The Dyad
Do you want to strengthen rela�onships and em-
pathy between group members? To get par�ci-
pants tuned into the group, start your mee�ng
with dyads

Divide members into pairs and into the roles of A
and B. The purpose of the process is for everyone
to have �me to think about the ques�on asked,
e.g., “What are you arriving with today?" First, per-
son A thinks aloud for 3 minutes while B listens
without interrup�on. A�er the sound signal, the
roles change. (It is also possible to use the given
�me for joint silence.)

A�er the dyads have run, you can bounce a few
ideas across the group. Then go back to the last
mee�ng and askwhat anyone remembers from the
last mee�ng. It will make it easier to follow up on
the topic. Then present the inten�on and plan of
the day and solve important organiza�onal
ma�ers, for example, when is the break!

This whole process helps to detach from what was
happening before the mee�ng and devote yourself
fully to the group and the topic. It also helps to be

https://www.rewriting-the-rules.com/meg-john-barker/
https://www.rewriting-the-rules.com/meg-john-barker/
https://rewriting-the-rules.com/wp-content/uploads/2016/11/StayingWithFeelingsZine.pdf
https://rewriting-the-rules.com/wp-content/uploads/2016/11/StayingWithFeelingsZine.pdf
https://rewriting-the-rules.com/wp-content/uploads/2016/11/StayingWithFeelingsZine.pdf
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If we want to do something for the climate, it is es-
sen�al to base our ac�ons on reliable informa�on
and its reflec�on. Only when we have a good un-
derstanding of both us and the causes and mani-
festa�ons of climate change can we find solu�ons
to which we are able to contribute and which are,
at the same �me, truly efficient. In this, the last
chapter, therefore, we start with some informa�on
about climate change that we think is useful for
those who need to learn more. We also recom-
mend sources of informa�on and data that we
consider reliable and, at the same �me, clear and
readable. Feel free to search for your own sources
of informa�on and discuss them with others!

TIP: The facts never stand alone. Where am I
and my emo�ons?

The informa�on and facts we hear about cli-
mate change can be worrying. Our feelings
can paralyze us, but they can also bring about
determina�on and mo�va�on to take ac�on.
A�er reading each part of the text, take a few
minutes to stay with your feelings and reflect
on the gained knowledge. Be careful with
yourself, and feel free to stop reading when it
is overwhelming to you.

Our reflec�on guide at the end of this chap-
ter can help you. You can also try the ac�vity
“Recognize Your Feelings” in the previous
chapter.

12 Climate Change
Facts Everyone
Should Know
In the book There Is No Planet B1, author Mike
Berners-Lee concludes with a few facts every
poli�cian should know about climate change. A
team of Czech experts on environmental educa-
�on adjusted his list so that it was easier for every-
one to understand.2 In our opinion, they are a great
summary of the essen�als:

1 Climate change is caused by the release of
greenhouse gases due to human ac�vity.

These addi�onal gases reinforce the exis�ng
greenhouse effect in the atmosphere, leading to
global warming and other related changes in the
Earth's climate. The main greenhouse gas emi�ed
by humans is carbon dioxide (CO2).
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2 Current science tells us that a global tem-
perature rise of 2°C (compared to pre-in-

dustrial values) looks very risky, but 1.5°C is much
less so. Keeping the warming within these limits is
the aim of the Paris Agreement.3 It is not just about
a warmer climate (more frequent heat waves,
droughts, fires, floods, more intense hurricanes,
etc.); when a certain temperature is reached, it may
ac�vate �pping points, which will lead to an irre-
versible transforma�on of the climate (e.g., mel�ng
permafrost will release large amounts of methane,
which will lead to further significant warming).

3 The increase in temperature roughly cor-
responds to the increase in greenhouse

gases (mainly CO2) in the atmosphere. This is true
so long aswe do not exceed the �pping point men-
�oned above. That means we have a certain car-
bon budget. This tells us how much CO2 we can
s�ll release into the atmosphere. Keeping warming
below 1.5°C will be difficult because it has already
warmed by 1.2°C since the pre-industrial era.

4 Global CO2 emissions have been grow-
ing steadily since the industrial revolu-

�on. The increase is not the same every year. In
2009, for example, emissions fell slightly due to

the economic recession. A year later, they rose
sharply again. If we do not take ac�on quickly,
we're headed for several degrees of warming with
drama�c consequences for the future of hu-
mankind on Earth.

5 It is s�ll uncertain when we will be at the
top of the CO2 emissions growth curve. But

we need to get these emissions to zero as soon as
possible! In 2020, there was a decrease in emis-
sions due to the coronavirus crisis, but emissions
are rapidly recovering a�er this temporary blip.

6 It takes a long �me to put the brakes on.
What we do in the next 10 years will deter-

mine in many respects whether climate protec�on
will have a chance of success. CO2 emissions and
other greenhouse gasses cannot be stopped
overnight. First, we need to change the whole in-
frastructure of society: how we get energy, how
we get food, how we transport goods, how we
produce items, etc. Evenwhenwe get emissions to
zero, some of the effects of climate change will
have great iner�a; for example, glaciers will con-
�nue to melt, and sea levels will con�nue to rise
for many decades.

7 Almost all fossil fuels (coal, oil, natural gas)
that get dug up get burned – so they have

to stay in the ground. The carbon footprint of ex-
tracted fuels is prac�cally iden�cal to the carbon
footprint of burned fuels plus the carbon footprint
of all the consumer goods and services.

8 Growth in renewables, energy savings and
other technological innova�ons will not be

enough to stop emissions. They are absolutely ma-
jor but the reverse effect of energy savings, a
growing appe�te for addi�onal energy in an econ-
omy of endless growth and consump�on, will s�ll
lead to emissions.

9 We need an agreement that will make
burning fossil fuels too expensive, illegal or

both. The best and most effec�ve deal will be a
global one. Un�l then, similar agreements and laws
at the level of individual countries (and en��es like
the European Union) will help to reduce emissions
and create pressure for a global agreement.

10 In a broader context, we need a whole
new worldview, a new self-understand-

ing, a new approach to the non-human world, a
new goal – one that meets the basic needs of all
people without exceeding the ecological limits of

the planet (the UN Sustainable Development
Goals, for example, are aimed at similar transfor-
ma�ons by 2030).

11 Industrialized countries such as Czechia
or Austria have a greater share of the re-

sponsibility for tackling the climate crisis. In our
history and on the way to our wealth, we have
burned more of the carbon budget than is a�rib-
uted to each inhabitant on Earth. Therefore, we
should be at the forefront of reducing emissions
and contribu�ng to the transforma�on of poorer
countries.

12 It may be necessary to remove carbon
from the atmosphere. But we have yet to

find secure and affordable technology to do so.
While it makes sense to develop these technolo-
gies quickly, we cannot rely on solu�ons that do
not yet exist and further postpone the necessary
cessa�on of emissions.
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Causes and
Consequences –
Everything Is
Interconnected!
Climate change is not just a rise in temperature, it
is an umbrella term for a range of interrelated phe-
nomena. A change in one factor, such as an in-
crease in the concentra�on of CO2 in the atmos-
phere, sets off a long chain reac�on of causes and
consequences. In the following infographic you
will learn about other effects of human ac�vity on
changes in global systems and their impacts on
ecosystems and society.

Schema�c map of climate change4

Burning of fossil fuels especially in
the energy and transport sectors

HUMAN
ACTIVITY

Deforesta�on and changes in
land use

Increasing concentra�ons of
CO2 and other greenhouse
gases in the atmosphere

Mel�ng of the Greenland
and Antarc�c con�nental
glaciers

Mountain
glaciers
mel�ng

Increase in air
temperatures

Rising levels of
the world's
oceans

Increasing the volume of
water in the oceans by
thermal expansion

Ocean
acidifica�on

Less glacia�on of the
Arc�c Ocean

SELECTED IMPACTS ON
ECOSYSTEMS AND

SOCIETY

More frequent and severe
extreme events: heat waves,
droughts, floods or hurricanes
Shi�s in vegeta�on zones
and ecosystem collapses
Shi�ing seasons

Water scarcity in glacier-fed
catchments

Coastal flooding

Fish and marine animals'
migra�on

Declining concentra�ons of
dissolved O2 in water, thus
increasing marine "dead zones"

Coral reefs dying

Stronger
greenhouse
effect

Increase water
temperatures in
the oceans

Ca�le breeding and industrial
fer�lizers in agriculture

Industrial processes, e.g. ce-
ment produc�on

CHANGES IN
GLOBAL SYSTEMS
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Czech consump�on. Czechia exports much more
energy than this inefficient power plant produces.

If you are wondering what to do about it, you’re
not alone. The need to end this unjust and unsus-
tainable business for the sake of the climate, soci-
ety and ecosystems was brought to our a�en�on
by the collec�ve Limity jsme my (We are the limits)
in 2020. As part of an ac�onweekend against coal,
a peaceful demonstra�on called For a Coal-Free
Future was held in front of the Počerady power
plant. Three hundred people from the affected re-
gion and the rest of Czechia came to protest, and
many others expressed their support on social me-
dia. Some ac�vists also occupied the nearby
Vršany open-pit lignite mine.

Photo credit 10

Causes and
Consequences Right
on Our Doorstep
The previous infographics have helped us imagine
how climate change is working globally. But the in-
terconnectedness of causes and effects can s�ll
seem abstract and complex. We therefore looked
around for how they manifest themselves in Cen-
tral Europe, the region where we live. We offer a
few examples to which you might relate easily, but
there are many more causes and consequences.
Will you be able to find some more related to your
region? Let’s start with two important causes
which have significant impact on the CO2 emis-
sions in the Czechia and Austria:

Cause 1: Keep It in the
Ground!

How is it that Czechia, with its 10.7 million inhabi-
tants, ranks among the most pollu�ng countries
per capita in the world?5 The answer is found pri-
marily in what is called the energy mix – the com-
bina�on of different energy sources in the produc-

�on of electricity (e.g., water, solar, wind or fossil
and nuclear fuels). The European Union’s energy
mix is s�ll made up of up to 84% non-renewable
sources6, and this is no different in Czechia, where
the energy sector is dominated by coal-fired power
plants and hea�ng plants.7 These plants produce
almost 40% of the total greenhouse gas emissions
in Czechia.8 Surface mining of lignite (or brown
coal) irreversibly destroys the landscape and
ecosystems; its combus�on contributes to climate
change through the produc�on of greenhouse
gases and burdens the environment with heavy
metals that have a nega�ve impact on human and
animal health.9

Theworst example of all in Czechia is the Počerady
Power Sta�on. It is obsolete and thus inefficient in
burning coal. Such a plant is only beneficial to its
owner, who s�ll makes billions a year from its op-
era�on. In addi�on to all the nega�ve impacts on
health and climate already men�oned, this exam-
ple shows another problem in the energy sector –
ownership. While electricity is a key commodity
for everyday life, very few decisions about its pro-
duc�on are made by people themselves in commu-
nity energy projects. Počerady is not needed for

https://limityjsmemy.cz/
https://www.openstreetmap.org/?mlat=50.4273&mlon=13.6773
https://www.openstreetmap.org/?mlat=50.4273&mlon=13.6773
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Cause 2: Food for
Thought

Did you know that a third of all CO2 emissions
worldwide are caused by what we eat?11 12 More
than anything else, our almost religious adherence
to daily meat in Austria contributes to our climate
impact. Factory animal farming is responsible for
more greenhouse gases than all the cars, ships and
planes in the world combined. Austria has one of
the highest meat consump�on rates in Europe.
The average per person in 2020 ate 60.5 kg of
meat and sausages.13 Consump�on of dairy prod-
ucts in the countrywas even higher, at around 112
kg per person.14

Here are a few facts that explain why meat con-
sump�on is such a driver of climate change.15 In
Austria alone, almost two-thirds of the arable land
is used to grow animal feed, o�en in monocultures.
Huge amounts of pes�cides and fer�lizers are
used, which not only threaten biodiversity and re-
duce soil quality but also release the greenhouse
gas nitrous oxide. Nevertheless, Austria cannot
cover all of its feed requirements itself, so rain-
forests are cut down in distant countries to make
room for the cul�va�on of maize and soybeans.

About 40% of the total world grain harvest is fed
to livestock. Taken together, farm animals con-
sume an amount of feed that corresponds to the
calorie requirements of 8.7 billion people – more
than the en�re world popula�on. Vast areas of
valuable arable land that could be used to grow
plant food for humans are used to grow animal
feed. Worldwide, more an�bio�cs are given to
healthy breeding animals than to sick humans. In
addi�on, industrial factory farming causes unbe-
lievable animal suffering, be it live animal trans-
port, animal factories, fully sla�ed floors and chick
shredding.16

In a nutshell, our ea�ng habits not only influence
our own health but also have a significant impact
on climate and animal welfare.

The next three stories will show you examples of the
impacts of climate change on our own region, which
we can already see with our own eyes:

Impact 1: It’s Getting
Hotter
Imagine you can’t walk fast from one patch of
shade to another, that you are simply not that re-
sistant to heat exposure, and it exhausts you? This
is how vulnerable groups, such as the elderly and
children, experience heat waves in a city that is not
adapted to their needs. The most frequent mani-
festa�on of climate change on an urban level are
heat waves and the corresponding urban heat is-
land (UHI) effect.

The UHI effect occurs in urbanized areas that can-
not offset the heat due to a lack of vegeta�on, soil
and/or water. The surface then accumulates heat
and significantly increases the temperature of its
surroundings.17

Glass bus stops with metal benches on hot con-
crete, parking lots in front of supermarkets with no
shade, town squares and streets without trees –
these places reveal the weak spots of urban plan-
ning which have le� out the vulnerable. In some
cases, it can have fatal consequences, proved by
sta�s�cs on the increased mortality of the elderly
due to heatwaves.

Even though hot temperatures are o�en con-
nected to climate change, implied by the outdated
term “global warming”, they are not the only im-
pact that climate change has on weather. In-
creased precipita�on rates during summer months
or unpredictable thunderstorms are other exam-
ples of climate change effects.

Adap�ng urban areas to climate change while tak-
ing into considera�on vulnerable groups should be
common prac�ce in urban planning. It would be
enough to use well-known adapta�on measures,18
such as the extension of urban vegeta�on,
plan�ng trees in exposed areas, placing benches in
the shade, implemen�ng reten�on basins for
stormwater management and making services, in-
s�tu�ons and public transport more accessible.

Ci�es can be pleasant and respec�ul places for all
ci�zens, but we must design them with regard to
those most vulnerable.
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TIP:

Ask your grandma, grandpa or your elderly
neighbors how they experience summer in
the city. Is their city/town adapted to heat
waves or not? Would they appreciate it to be
handled be�er?
Try to see the city through their eyes. Ask
them to show you the places that are pleas-
ant for them as well as the places that are
challenging for them.

Impact 2: From Ice Cave
to Black Cave
The Demänovská Ice Cave is located in the north-
ern part of the Low Tatras. It is remarkable for the
permanent ice that fills it. For the last five hundred
years, ice has been filling the cave, crea�ng, in
combina�on with the geological decora�on, a
unique tour for visitors. However, we may be the
last genera�on to have the opportunity to see this
natural phenomenon.19 The ice cave currently has
the lowest amount of ice measured in the last 70
years. This is due to the warm winter seasons we
have experienced, especially in the last decade.
The ice cave used to be filled all year long via
ground ice, drops and glaciers. At the moment, ice

occurs only in the central part, at the heart of the
cave; however, this only accumulates on the floor.
The ice loses its strength and is constantly shi�ing.
Annual changes are about two to four cen�me-
ters.20 The cave administrators are considering in-
stalling air condi�oning in the cave, which, by the
way, will add addi�onal CO2 emissions and will
worsen the cause of the mel�ng ice. How peculiar
is that, isn't it?!21

Impact 3: How Snowball
Fights and Drinking Water
Are Connected

As a child, did you enjoy snowball fights, skiing or
tobogganing in winter? Do you s�ll love it? A visi-
ble sign of the effects of climate change here in
Austria is the rise in the snow line and the resul�ng
reduc�on in snowfall in the lowlands and ci�es.
The snow line rises by around 120 meters for ev-
ery degree of temperature rise.22The climate mod-
els for Austria assume a warming of 3.5 degrees
Celsius by 2100.23With this increase, only a few ski
areas in Austria are snow-sure.

By the way, did you know that there are currently
925 glaciers in Austria? Unfortunately, virtually all
of them are losing mass – and quickly. In the next
15 years, it’s expected that half of them will al-
ready have disappeared, and by the end of the cen-
tury, glaciers in Austria could even disappear com-
pletely. Due to warming, the boundary of the year-
round frozen permafrost on the glaciers is shi�ing
further and further towards the summit. Where
the ground thaws, it easily slips, and en�re moun-
tain slopes can come loose. Paths are becoming
unstable, there are more rock falls, mountain
sports are becoming more and more dangerous.24
This development is exacerbated by frequent
storm events with heavy rainfall, and more and
more o�en, en�re paths and bridges are simply
washed away. The retreat of the glaciers in the
Alps also means the loss of natural water reser-
voirs and thus regional drought, which in turn can
affect the availability of our precious drinking wa-
ter.25

Adaptation, Mitigation,
Action!
What is meant by the two magical words adapta-
�on and mi�ga�on, which so o�en occur in con-
nec�on with climate change? And what are the
differences between them?

The purpose of adapta�on measures is to reduce
the adverse effects of ongoing climate change
(e.g., more frequent occurrences of extreme heat
or frost, strong winds, storms, torren�al rains,
floods, droughts, etc.). These measures can be, for
example, afforesta�on, open space preserva�on,
flood protec�on or community engagement.

On the other hand, climate change mi�ga�on is
human interven�on to reduce emissions or en-
hance the sinks of 23 greenhouse gases. Mi�ga-
�on measures are, for example, renewable energy
technologies, waste minimiza�on processes or
public transport prac�ces. In other words, mi�ga-
�on addresses the root cause of the problem,
whereas adapta�on describes the process of deal-
ing with the already exis�ng effects.
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It is important to know that adapta�on and mi�-
ga�on measures can be mutually reinforcing, but
they can also weaken each other. The latest trend,
therefore, is to look for measures that contribute
both to climate change mi�ga�on and adapta�on.
These measures include building green infrastruc-
ture, crea�ng local food systems, educa�on and
water conserva�on. This is also supported by the
latest IPCC report.26,27 According to it, it will be
necessary to adapt to the worsening effects of cli-
mate change. However, without rapid emission re-
duc�ons, adapta�on will not be sustainable in the
long run.

Does your project fall more into the field of adapta-
�on or mi�ga�on? Discuss it with your group and try
to increase its posi�ve impact on the climate by
ge�ng both dimensions.

Ac�on to reduce em
issions

that cause climate
change

Ac�on to manage t
he risks

of climate change im
pacts
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What Do We Want?
TRANSFORMATION!
When Do We Want It?
NOW!
What can make the climate crisis so overwhelming
is its complexity and its inseparability from other
fundamental problems we face as humanity.

The current global economic system is based on a
vision of endless growth, priva�za�on and endless
consump�on of natural resources, and profit max-
imiza�on. This combina�on creates extreme in-
equali�es in society, and the gap between the rich
and the poor is s�ll widening.28 Moreover, as we
know, our fossil fuel dependent lifestyles have a
severe impact on the environment, other living be-
ings and the climate – meaning it is both unjust
and unsustainable.

The solu�on to the climate crisis is a carbon-free
future. This means 100% renewable energy and a
shi� in the economic system that is not based on
growth but on the opposite – degrowth.29,30 How-
ever, this represents a complete upheaval in many
sectors that will affect workers – o�en people with

a lower socioeconomic status. That is whywemust
embark on a path of social-ecological transforma-
�on that ensures a decent life for all.31

In the schema below, you can see that every disci-
pline has something specific to offer climate pro-
tec�on and a carbon-neutral future.

Infographic 32

BUSINESS
Opportuni�es from the low carbon world and
escape route for high carbon life and work un-
derstood, visioned and demonstrated
Products/services which enhance the
wellbeing of people and the planet
Fulfilling and meaningful work for employees

SCIENCE
Clarify and
communicate
the facts

EDUCATION
Fit for the Anthropocene

COMMUNITY
Global and local – coopera�on
and empathy on both levels

MEDIA
Communicates, educates
and informs the public

TECHNOLOGY
To make low carbon living
possible and be�er

CULTURE
Mo�va�on to deal with climate change
Vision and demonstra�on of low carbon
living that is be�er than life today

LAW
Enforceable global deal to
leave the fuel in the ground

POLITICS
Collec�ve interna�onal will

FINANCE
Investment
Divestment
New growth models

INFRASTRUCTURE
To make low carbon living
aspira�onal and easy
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Poli�cians are finally realizing the gravity of the
changes we are facing. The countries of the Euro-
pean Union have commi�ed to implemen�ng the
European Green Deal, a document whose vision
and ambi�on is to reduce European emissions by
55% by 2030 compared to 1990 and to make Eu-
rope the first climate-neutral con�nent by 2050.

This is great news! But as different people have
different interests, we need to watch over how the
European Green Deal will be implemented in our
own countries so that our commitments to planet
Earth are met and no one is le� behind.

Take a moment to reflect:

•Are there any specific emo�ons you felt
while reading the chapter? (Check the ac�vity
“Recognize Your Feelings” which can help you
with this)
•What informa�on was new to you? Are
there any new causes or consequences of the
climate crisis that you did not yet know?
•Imagine if you could change anything in to-
day's world to help the climate, what would it
be?
•Choose one of the topics that interest you
the most and try to find out more details

about it so that you can explain it to others in
a joint discussion next �me. Dive deeper into
the further resources collected in the last
chapter!

1 Berners-Lee, M. (2019). There Is No Planet B: A Handbook for the Make or Break Years. Cambridge: Cambridge University
Press. ISBN 978-11-084-3958-9.
2 Daniš, P., Březovská, R., Činčera, J., Kolenatý, M., Krajhanzl, J., Kulich, J., Medek, M., Svobodová, R., Žďárský, T. a kol.
(2021). Klima se mění – a co my? Proč a jak se učit o změně klimatu. Doporučení Pracovní skupiny pro klima�cké vzdělávání
Rady vlády pro udržitelný rozvoj. Ministerstvo životního prostředí.
3 For a quick overview of the Paris Agreement, you can watch this video byWWF-Brasil. For more informa�on, visit the
website of the United Na�ons Framework Conven�on on Climate Change (UNFCC). If you want to get deeper and
become a Paris Agreement expert, read the full text of the agreement.
4 Translated from the infographic Schema�cká mapa klima�cké změny by author Fakta o klimatu licensed under CC BY
4.0.
5 Ritchie, H., Roser, M. (2020). CO₂ and Greenhouse Gas Emissions. Retrieved from: h�ps://ourworldindata.org/co2-and-
other-greenhouse-gas-emissions. [22-01-2023].
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TIP:

Prepare a climate change reader's
diary in the form of videos or short
texts on social networks. You can
influence other people around you
to read texts that inspire or mo�-
vate you.
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https://mein.alpenverein.at/portal/news/2022/2022_04_01_Gletscherbericht_2020-21.php
https://mein.alpenverein.at/portal/news/2022/2022_04_01_Gletscherbericht_2020-21.php
https://mein.alpenverein.at/portal/news/2022/2022_04_01_Gletscherbericht_2020-21.php
https://cz.boell.org/sites/default/files/2021-05/komix-mesto-sk-w-mensi.pdf
https://cz.boell.org/sites/default/files/2021-05/komix-mesto-sk-w-mensi.pdf
https://dobrovolne.nesehnuti.cz
https://nesehnuti.cz%202
https://instagram.com/nesehnuti
https://fb.com/nesehnuti
https://fb.com/nesehnuti
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The Jane Goodall Ins�tute
Austria is one part of a global
environment conserva�on or-
ganiza�on that protects chim-
panzees in Africa and supports

children and youth in Austria in caring for the envi-
ronment through the Roots & Shoots programme.

Do you like our ac�vi�es? Join us and become a
volunteer at rootsandshoots@janegoodall.at.

Follow us at
janegoodall.at
instagram.com/janegoodall_austria
�.com/janegoodall.at

IBAN: AT24 2011 1826 8610 2000
BIC: GIBAATWWXXX

The Green Founda�on is a
Slovak NGO that works in the
field of non-formal environ-
mental educa�on and shares
the Roots & Shoots pro-

gramme. The key role in the programme is played
by teachers and facilitators for whom the Green
Founda�on’s team provide accredited innova�ve
educa�on.

Do you like our ac�vi�es? Join us and become a
volunteer at greenfounda�on.eu/zapojsa.

Follow us at
greenfounda�on.eu
instagram.com/green_founda�on
�.com/greenfounda�on.eu

IBAN: SK71 1100 0000 0029 4601 7654
BIC: TATRSKBX

mailto:rootsandshoots@janegoodall.at
https://janegoodall.at%202
https://instagram.com/janegoodall_austria
https://fb.com/janegoodall.at
https://greenfoundation.eu/zapojsa
https://greenfoundation.eu
https://greenfoundation.eu
https://instagram.com/green_foundation
https://fb.com/greenfoundation.eu
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